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Left to right: Prof. h. c. Thomas Sigi, Human Resources | Axel Strotbek, Finance and Organization |

Prof. Dr. -Ing. Ulrich Hackenberg, Tec hnical Development | Prof. Rupert Stadler, Chairman of the Board of
Management | Luca de Meo, Marketing and Sales | Dr. Bernd Martens, Procurement | Prof. Dr. -Ing. Hubert
Waltl, Production

Dear Readers,

This is a time in which we are experiencing and shap ing major upheavals in our industry: For the
urban centers of this world, in particular, new concepts of individual mobility are being created.

City dwellers have to manage their lives with less and less space, hope for clean air and want to
helptoprotec ¢ CT E &8y .AO09gt G Eyia¢cg0OS BCE ANt | O¢cEGS
based on the combustion engine, whose emissions are considered among the causes of global
climate change, however. We have come to understand that we must drastically change
something. And we are acting on that conviction.

Our goal is to reduce, to the best of our abilities, the emissions that we generate with our
products and processes. More efficiency is the order of the day. Innovative drive trains, fuels of
the future, energ y-saving production processes and resource -conserving logistics are just the
beginning. We also see the digital revolution as an opportunity: If big cities are connected, they
could direct traffic flows in an efficient, resource -saving manner, making harmo nious use of
local public transportation and individual mobility possible. Fewer traffic accidents and greater
efficiency UYthat is what we are hoping to achieve with a new key technology, piloted driving.
With a driverless run at up to 240 km/h on the Hoc  kenheimring racetrack and a drive covering
900 kilometers from California to Nevada, we have shown how safe and powerful such
connected systems can be. This example demonstrates just how intelligent mobility can become
by means of connected data. Even more important are some general parameters: Data
protection, data security and other legal principles raise the question, for example, of who will
cover liabilities related to piloted driving. Our dialogue with key stakeholders concerning this
topic showed in late 2014 that there are still aspects that need to be clarified.
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A company can develop sustainably only if economic, ecological and social interests are assigned
equal importance. This is why the sustainability of products and processes is anchored as a
corporate goal in our strategy. And we regularly confer with our stakeholders to determine if the
issues we consider essential to this strategy are also important to them Yand vice versa. At the
end of 2014, the most recent analysis showed that fuel cons umption and emissions, the future
of mobility, economic stability and corporate culture are the main fields of action Uboth for us
and our stakeholders.

We take the interactions between the Company, society and the environment very seriously.

These includ e voluntary commitments in the areas of human resources policies and

environmental concerns. One important signal is that we are clearly committed to human rights.

Since 2012, AUDI AG has been a member in the Global Compact of the United Nations, and we

upé Cy N ged gOA BEi AEi eyOG CR ¢géei G CE&a¢AilL¢sgi CAS
environmental protection, and from human rights to the fight against corruption.

We want to help preserve this world as a place where future generations will enjoy a good

quality of life, and we are always aware of this, with every decision and every action. With this

report we are documenting how we are moving closer to this goal every day, in addition to

providing the concrete facts and figures that make our actio ns transparent.

We hope you will continue to join us in maintaining an open and trusting dialogue focused on
long -term, sustainable operations and the mobility of tomorrow.

May 2015

The Board of Management of AUDI AG

£7 R e S

Prof. Rupert Stadler
Chairman of the Board of Management

Luca de Meo Prof. Dr.-Ing. Ulrich Hackenberg Dr. Bernd Martens
Marketing and Sales Technical Development Procurement

o~ pAE A

Prof. h.c. Thomas Sigi Axel Strotbek Prof. Dr.-Ing. Hubert Waltl
Human Resources Finance and Organization Production
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Strateg vy

In dialogue for the futu re

The past two years have seen us refine our corporate responsibility strategy and

step up the dialogue with our stakeholders. We are also gradually integrating

our international companies. This includes not only the Audi production

locationsinBrussels, CI EE ¢ AN x¢A VCGx . éi s8¢ ZRECa WA
Audi Group brands.

Managing responsibility
~80 ECEGCE¢g0 &4C¢y CRB TxT Ggei A¢cEiyi gl CR ECNTEgG ¢ AR
It means reconciling social, ecological and economic benef its in all core processes, being
mindful of the future in our actions, and thus securing the long -term competitiveness of the

Company.

The individual divisions of AUDI AG derive their stance on sustainability, along with the goals for

their specific areas, from the corporate goal and integrate these into their various processes.

The focus on reducing CO 2 emissions from our products and in production results from this

strategic objective. In the period under review, we also operationalized the sustainability goal in
respect of employees and society, for example in the new Audi leadership principles or in the
principles for corporate citizenship at the locations. The goals for the coming years and the

measures through which the individual divisions will be pur  suing them are summarized in our CR
program.
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CR program

The Audi CR program links our measures for responsible corporate management with our strategic goals. The corporate goal

gC OAGTEO TxTGge¢i AcEiyigl CR

W 2013 M 2014 pending
Operations
Goal

Improve reporting depth and increase
transparency

Further develop the syste matic stakeholder
dialogue at national and international level

Prevent corruption

Measures

Updating the reporting system from GRI
standard G3.1 to GRI standard G4

Developing dialogue formats for worldwide
use

Consulting and training in all company areas

EECNT E g GwagkA N

Date Degree of completion

Continuous development

7 7

Continuous development
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Implement key compliance topics in
participations

Sensitization for and greater awareness of
compliance topics

Sensitize employees to the subj ect of anti -
trust law

Ratio of investments in property, plant and
equipment within the long  -term strategic
target corridor of 5.0 to 5.5 %

Compliance with environmental and  social

standards in the value chain

In consultation with the management of the
participations, employees from the respective
company are prov ided with information on the
Code of Conduct and anti -corruption

Continuation of internal compliance
communication

On-site training sessions are conducted in all
relevant areas of the Company

Investments in  expanding and updating the
product portfolio and the engine range, in
pioneering technologies, especially for
meeting more stringent CO ; regulations, and
in expanding worldwide production capacities

Involvement in the Aluminium Stewardship
Initiative with the goal of a uniform standard

Continuous development

Continuous development

Continuous development

Continuous developm ent

- YA/ /4
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Enhance sales performance at all levels and
thus increase sales result at dealer and
manufacturer

Collaboration on defining suitable
implementation regulations

Training for all procurement employees in
order to maintain sustainability standards in
supplier relationships

On-site consultation with specialist modules

in all areas of the dealership for the German
market: Sales, After Sales, Marketing, Finance
and Management

2015 Z I/

Continuous development

w L L L
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Product

Goal

Reduce CQ emissions from the Audi
new car fleet by 25 % (base year 2008)

Reduce CQ emissions from the Audi
EU new car fleet by 27 % compared
with base year 2012

Significantly reduce fuel consumption
for every new vehicle as compared with
the predecessor model

Measures

Reducing fuel consumption through the use of the

modular efficiency platform

Developing and expanding the availability of ve
with an emission figure lower than 120

CQO per kilometer

Reducing fuel consumption through the use of the

modular efficiency platform

Expanding the range of Audi

ultra models as the
consumption leaders in all vehicle segments

Date

2016

2016

2020

2016

Degree of completion

VAV /¥ /i
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Expand the range of electric drive
concepts offered under the e -tron
umbrella brand

Expand the range to include CNG drive
concepts unde r the g -tron umbrella
brand

Develop and manufacture carbon -
neutral fuels from renewable sources
of energy for reduction of greenhouse
gas emissions

Production start of the Audi A3 e-tron as a plug -in 0014 Z Z Ly ity =
hybrid
d Z Z Z Z y
Production start of the Audi Q7 e-tron as a plug -in - o
. 2015
hybrid 2 / /
Developing further engines and vehicle concepts with 2017

CNG drive

N
N
N
N

Implementing an e -gas system solution for
customers in Germany through use of existing service 2014
station infrastructure

N
N
N
N

Developing and advancing synthetic liquid fuels undel

. . Continuous development
the Audi &fuels umbrella brand @iesel and &thanol) nuou velop
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Conserve resources through new
recycling concepts for closing material
cycles

Market int roduction of further Audi e Zuels

Extending strategic partnerships and cooperation
agreements regarding the research and development
of renewable energies

Integrating a CO ; capturing plant (capturing CO
from th e air) into a power Zo Zyas or power Zo diquid
plant

Developing a concept for taking back and recycling
vehicles with high -voltage batteries

Developing a recycling concept for carbon  -fiber
reinforced polymers

—
2019 !

Continuous development

—
2017 [
Ve s s s
o L LULTZ
y
o
2015

N
N
N
N
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Reduce environmental impact across
the entire life cycle as compared with
the predecessor model

Responsibility for the safety of
customers and other road users

Developing second -life applications for high -voltage
batteries

Developing a recycling process for separating
aluminum alloys

Preparing product -based life cycle assessments for
new vehicle models; validation and certification of life
cycle assessments; publication of the data

Availability of predictive safety systems across all
classes

—
2018 f

Vs Vs
2016 Z Z

Continuous develop ment

r r
2019 Z Z
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Environment

Goal

Reduce waste for disposal, freshwater
consumption, CO » and VOC emissions as
well as overall energy consumption at

the production sites by 25 % per

reference unit (base year 2010); within

the scope of energy supply, a reduction
target of 40 % per reference unit by

2020 (base year 2010) is in effect for

the German sites for CO »

Expand and develop measures for
reducing freshwater consumption at
national and international sites

Measures

Detailed planning and implementation

of site -specific packages of measures for
attainment of Group -wide reduction
targets

Realization of water recycling through
use of a membrane bioreactor at the
Ingolstadt site; reduction target for
freshwater requirements: 40 %

Continuous investment in projects with
the long -term goal of wastewater -free
production in Mexico

Date

2018

2016

2016

Degree of completion

/

Z_'

/N

Z
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Systematic energy conservation

Employees

Goal

Promote employee qualification and
training

Adapt training to future technologies

Reducing total energy consumption in
the event of inventory optimizations and
replacement i nvestments by 3 % as
compared with the prior year through
toolmaking measures

Measures

Continuing dual study programs in cooperation
with universi ties

Continuing the Audi employee scholarship

Introducing new apprenticeship vocations and
programs

Continuous development

Date Degree of completion

Continuous development

Continuous development

Continuous development
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Introducing new apprenticeship
vocations and programs

Improve compatibility of working life
and family

Promote diversity and equ ality

ntroducing standards for HR development at
the international Audi companies

Developing measures to support employees in
caring for family members

Introducing and implementing measures to
support employees in caring for family
members

. CAgi ATi A& ge0 Tac¢EgAOE
partners accompanying Audi employees on
long -term foreign assignments

Target quota of (around) 30 % women among
newly hired academics

2015

2013

2015

N
N
N

N
N
Nk

Continuous development

Continuous development
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Company -wide coverage with
management systems for occupational
safety and health protection

Further development of an ergonomic
evaluation system, in particulari n the indirect
area

Realizing a system for the deployment of
employees with a reduced capacity to work in
line with their specific health requirements

Prevention program to strengthen mental
health (including direct employees)

Continuation of voluntary check -ups for all
AUDI AG employees

Establishment of health centers within the
scope of site planning (e.g. Audi México)

s s
2015 Z Z

“ 77

Continuous devel opment

Continuous development
2016

L2277
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Secure future workforce supply in
commercial and techn ical areas

Improve th e mobility of employees at
the Ingolstadt and Neckarsulm sites

Increasing number of participants in
internal and external AUDI AG training
programs

Internationalization of vocatio  nal
training

Permanent hiring of all AUDI AG apprentices,
all graduates of the vocational training

program with qualification for admission to a
university of applied sciences and all graduates
of the DHBW and StEP programs

Increasing the number of employees using a
job ticket

Setting up and introducing a car pooling
platform for employees

Expanding the range of internal advancement
programs and intensifying the individual
consulting service

Continuation of dual vocational training at the
Audi sites in Belgium, China, Mexico, Hungary
and ltaly

Continuous development

Continuous development

w777

Continuous development

Continuous development
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Society

Goal

Expand the corporate volunteering
program and the Audi Volunteers
initiative

Develop and expand measures for
shaping urban mobility of the future

Measures

Continuing corporate volunteering as part
of the corporate strategy

Intensifying cooperation with volunteering
agencies in the Ingolstadt region

Utilizing the results of research from the
Audi Urban Future Awards 2014 for the
Company and entering into development
partnerships with ¢ ities (Urban Future
Partnerships)

Date Degree of completion

Continuous development

Continuous development

r r
2015 Z ;
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Expand the scope of academic
cooperation at international level

Early support for children and young
people in the areas of mathematics,
information technol ogy, natural sciences
and technology (MINT)

Extending cooperation with universities in
Mexico and China

Holding of five events by the MINTmacher
initiative in cooperation with schools and
daycare centers in the Ingolstadt region

Continuous development

2016

27
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The corporateresponsibility strategy

For Audi, corporate responsibility means considering the economic, ecological and social
consequences of ever y decision. CR is therefore anchored in the Audi strategy as one of four

Ri Oy NG CR (Egi CA TANOE ged é0¢NiAd T°0O yiijdO EC
TxT Gge¢i AcEiyigli CR BECNTEgG (AN EECEOGGOGt RCE
implemented in practice under five core themes: Operations, Product, Environment,

Employees and Society. Goals, measures and levels of goal attainment are regularly defined

for each of these core themes.

cige ged ebye CR ged T.CAgOLg "B Aydi s@steBatiddlly taédtds | a8y O& OA
trends that might be relevant for the future business development of the Company. These

include megatrends such as climate change, urbanization, digitalization, changes in the work

environment and demographic change. In orde r to assess which trend might have what

consequences for Audi, we define key factors for each trend and develop scenarios according to

how strongly they are manifested. Prominent key factors include, for example, drive

technologies and alternative forms of ~ mobility. The international locations of AUDI AG have also

become involved in this process and have contributed their perspective on the topics.

Central risk management at Audi is another management tool. Since the 2013 fiscal year, the
list of top risks to core business has included sustainability risks, which have also merited
growing attention within the decision  -making and regulatory bodies.

Our compass

In 2014, we submitted our second Declaration of Conformity with the German Sustainability
Code. In addition, we are committed internationally to the principles of the United Nations
Global Compact, the Universal Declaration of Human Rights, the principles of the
, the principles of the
, the Rio Declaration on Environment and Development, and the UN
Convention against Corruption.

Alongsi de generally valid principles, we look to the internal guidelines of our Group parent
TCyuGilsa0As8 GTEée (G ged T4O0Ey . E¢gi CA CA xCEig¢gy tideéeggC
Z7CyuBi . a0A xCEi¢cy .e¢EgOEzs ged T CylGlH.caactmg OB EA OF

Temporary Work of the Volkswagen CECT &t (AN géd T~E¢i Ai Ad . é:.EgOE CR
Volkswagen CECT & St

At Audi, we refer internally to established guidelines such as the , the
compliance guideline of the Board of Management and numerous other guidelines and company
agreements that serve as signposts for the employees and management
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What we promote

We view involvement in charitable ¢ auses as an integral part of corporate responsibility for
"a4K "CS "8:;iAGg gei G EEaNECeés ¢ged RTyy -Cg¢
Cli NOyi AOG RCE .CE8CE¢g0 .igiLOAGei&t ¢g ¢géo
importance in this respect to th e topics of education, technology and disaster relief.
~Ca40gedE Jige geld EOyOij¢Ag a¢cA.80EG ¢g ¢geod
ECEECE¢g0O EigiLOAGeiet (AN (88ECIijON gedbGO i
Group locations and are an aid to selecting targeted regional development measures.

E

c

> <

Providing impetus

The Corporate Responsibility department adv  ises the international companies on questions
concerning sustainability issues. It assists the colleagues locally with the development of their
own CR strategies which, in keeping with the Audi model, are based on the triad of economic,
ecological and soci al responsibility.

"G CAO CR HT A&¢EI t G y HingabaRigvisét Guchs asthate§y@nd2013 anfll i
embraces its responsibilities. Resource conservation during  production of automobiles is a key
field of activity. Audi Hungaria also supports the so cial infrastructure locally and supports
sporting and cultural projects.

At the start of 2014, Lamborghini also implemented a corporate responsibility strategy to place

geO GT 8OEE(E EE¢ANt G Cé&-@mdapting Ba@bofmini has e@pjessE yyO y CA 4
declared its commitment to the economical use of natural resources and to gradually reducing

emissions by its own products and plants. As an active member of society, the Italian Audi

subsidiary values not only the quality of life of its employees and th eir families, but also the

wellbeing of the entire population in its home location and region.

Involvement pays off

Ratings are another indication that our efforts are having an effect. In 2014, Audi took first

place in the . This consumer survey was conducted by the Serviceplan
agency in partnership with the market researchers Facit Research, the University of Vienna and
the St. Gallen University of Applied Sciences as a means of gauging the sustainability image of

ECaeg:sAi OG i A COEa¢AI S "EECENi Adduiclc~ QEDAEDGC O GERANEBS ¢

equated with green or efficient technolo  gy. In the subject area of social matters, Audi achieved
top marks as the most popular employer and as a company that creates and safeguards jobs.
Consumers also appreciate our broad -based promotion of young talents and our corporate
citizenship in all cou ntries where we have production locations.
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Established and well connected

The Corporate Responsibility department is directly subordinate to the

Chairman of the Board of Management and reports to the full Board of
Management. Over and above the directio n of the CR strategy, its
responsibilities include agreeing the topics and structures with the VW Group
and also with the Audi locations and brands, stakeholder management,
communication on sustainability matters and participation in sustainability

ratings .

The Corporate Responsibility department also leads the Corporate Responsibility working group,
which was set up in 2011. This group comprises representatives of all divisions and of the Works

.CTAEiyS ~é0 JCEQOi A4 AaECT &t G eyic Bkt iGthe corgoragC NET ij O BCEJ

responsibility area and to bring together CR activities in the Group.

In addition to the monthly meetings of the CR working group, representatives of AUDI AG
(Germany), Audi (China) Enterprise Management, Audi Brussels (Belgium ), Audi Hungaria
(Hungary) and Audi México (Mexico) as well as the Italian subsidiaries Lamborghini, Ducati and
Italdesign meet on an annual basis. At their meetings they focus mainly on the core topics of
employees and society in their respective regions.

To realize synergy effects throughout the entire Volkswagen Group, AUDI AG has had a seat and
a vote in the Group CSR and sustainability steering group of Volkswagen AG since the start of
2012. This body, which meets four times a year in Wolfsburg, coordi nates sustainability

activities for the whole of the Volkswagen  Group. It addresses such aspects as the general

Ni EOEgi CA CR ¢géed CECT &t G GT Gge¢i A¢Eiyigl GgE¢gOal

and also binding standards for sustainability re  porting.
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Full Board of Management, AUDI AG Group CSR and
sustainability steering
group, Volkswagen AG

|

Foreign group companies

Reporting,
at least twice annually

Corporate Responsibility department

Cooperation, four times annually
* Orientation of sustainability strategy
» Steering of stakeholder management
» Responsibility for communications

» Participation in sustainability ratings _—
Meet at AUDI BRUSSELS S.A./N.V., Audi (China)
least once Enterprise Management Co., Ltd.,
annually AUDI HUNGARIA MOTOR Kft., Automaobili
Mest manthly Lamborghini S.p.A., AUDI MEXICO S.A.

de C.W., DUCATI MOTOR HOLDING S.p.A.,
Italdesign Giugiaro S.p.A.

Corporate Responsibility
working group

Composition: representatives from seven business
divisions plus Works Council representative

Responsibilites and Structures

Board resolutions

In March and September 2014, the full Board of Management of AUDI AG passed two
resolutions on the further development of the sustainability strategy, based on papers

submitted by the CR working group: The first seeks to raise employee awareness of the topic of
sustainability and to promote the substantive change process through specific projects and
measures. The aim of the resolution is to pay even greater consideration to legislative
requiremen ts, customer expectations, the impact of internationalization and the associated

ayCEsy ECaedgigi CAS (AN ¢y GC gC geO CECT &t G CJia
resolution, the Board of Managementof AUDI " C NORi AON ¢géd ¢ Qmaliffol Ty gE¢
ei CAOOEi A4 GT Gge¢i A¢cEiyigl 1 GGT OGS TlTygE¢t ¢geéelT G G
TTCEG8ET A4 NTEEée ~OEéeAiat EyCGOyi ¢gC GT Ggei AcEiy

activities.
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Managing stakeholder dialogues

If we know the interests and needs of our stakeholders, we can align our

business decisions more closely with their expectations. Audi stakeholder

management therefore serves us as a guide for evolving the CR strategy. Past

experience has shown that our stakehol NOE Gt i A8T g ¢ AN OL&OEgi GO
impetus for our work.

The period under review saw us refine and internationalize the stakeholder management system

introduced in 2012. It is based on the AccountAbility 1000 Stakeholder Engagement
Standard (AA1000A S) and its principles of inclusiveness, materiality and responsiveness.

Our principal stakeholders

Customers Employees

Charitable organizations from
the spheres of education and
culture, society, social affairs,
environment and science

Representatives from

government agencies, unions,
politics and associations, neighbors
and communities at our sites

Media representatives Business partners
and CR experts and investors

Selected dialogue formats

At Audi we have tailored a variety of dialogue formats to the stakeholder groups. The main
instruments of dialogue are:

Stakeholder conferences

Stakeholder surveys (online, individual surveys and interviews)

TBCET a t OG8CAGi Eiyigit GCEi¢y aONi¢g €y¢gRCEa RCE Oa
Series of talks and discussions

Neighborhood dialogues

=A =4 =4 -4 -4 -4

Initiatives and working groups within the industry and involving political representatives
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2014, we chose the digitalization and connectivity of vehicles as a key megatrend for Audi. Audi

is regarded as a pioneer of pil oted driving, which involves a whole array of aspects that are of

relevance for sustainability: increasing road safety, optimizing traffic flows in conjunction with

reducing CO; emissions and the more efficient use of urban infrastructure. But the topic of

connectivity is also closely tied up with the public debate surrounding the issue of data security.

In October 2014, we held a discussion in Berlin with around 120 representatives of industry,

science, non-governmental organizations (NGOs) and politics ab  out vehicle connectivity and its

implications for the future shape of mobility.

Vernetzte 8
\ Mobilitit 8§

Audi in dialogue with the Company's stakeholders

In his address, Axel Strotbek, Board Member for Finance and Organization aa@liHdlicated the

future opportunities for ehicle digitalization and connectivity, and stressed how they improve

LIS2 L SQ& ljdzr tAdGe 2F ftAFSd IS a2 LkRgspedifbdly 2 dzi (K
in terms of data protection. He called for a differentiated debate that tak€3s85 (1 @ Q& |jdzSadG A2y
concerns seriously instead of simply fueling uncertainty.

Tech blogger and guest speaker Sascha Pallenberg predicted that, far from vanishing from our cities,
cars will become pivotal network nodes of urban mobility. Another keynpéalker, José Castillo,
FNOKAGSOG FYyR 6AYYSNI 2F GKS ! dzZRA ! Nb |y CdzidzNE !
0KS RIFGF &adzZLJSNKAIKgEE& NRdAziS 2dzi 2F INRARE 201 ¢ |
individual mobility based aroundhé car can use data intelligently to solve the very problems it has

caused.

N

¢KS LINIAOALIYGA YSGO NBLINBaSyidlFdAgSa 2F ! dzZRA |
responsible use of data, connectivity between vehicles and urban infrastructure asiweladza G 2 Y S N& C
needs and expectations of connected vehicles.
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JAKCHOLDER FORUM 2014
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Important subject matters and results of the Audi Stakeholder Forum 2014 were documented in a chart
during the event.

The detailed findings of the Berlin Stakeholder Forum are available for down loading

at . Together with the conclusions of other dialogue form ats, they are
incorporated into our sustainability strategy and form an important basis for future corporate
decisions.

The Audi Stakeholder Forums will be further developed in 2015. There are plans to adopt the
dialogue formats at the international loca  tions, and to discuss regional topics in greater depth
there. The next large -scale Audi Stakeholder Forum along these lines, in 2016, will again pick up
on a global megatrend and examine it from a variety of perspectives.
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During the Audi Stakeholder Foru m 2014, experts discussed mobility concepts for the future.

Engaging with bright minds

In 2013, we launched a new dialogue format for our workforce at the Ingolstadt and

aOE0¢EGIya yCELgi CAGS ~e0 Tt OGECAGI Eiyi glyeegqtheE Ge OEG T ij C
opportunity to share ideas with representatives from NGOs, academics and politicians on the

subject of sustainability. The discussions hone a critical look at Audi. They sensitize our

colleagues to the issues of the future, social developments and the opportunities and challenges

that these present to our Company.

The leading figures who have so far entered into discussion with our employees include the
following: Dr. Gerd Leipold, Executive Director of Greenpeace International from 2001 to 2009,
Prof. Dr. Hubert Weiger, Chairman of Friends of the Earth Germany (BUND), Prof. Dr. Guido
Palazzo, Université Lausanne, Prof. Dr. Hermann Knoflacher, Professor Emeritus at the Institute
for Traffic Planning and Traffic Engineering at the Vienna University o f Technology, Walter
Hirche, President of the German UNESCO Commission from 2002 to 2014 and Member of the
German Council for Sustainable Development, Prof. ~ Dr. Nick Lin-Hi, University of Mannheim, and
Reinhold Windorfer, oekom research AG.

The voice of th e employees

We make the results of these discussion sessions along with other CR topics available to all

OaeyCi OOG CA CTE CAyiAO i ABRCE&¢sgi CA 8y¢.9gRCE& TBCET a
i Ai gi ¢ g0 gedi E CJA Ni GET GGi CA We épunied @er §6:080pgge 4 Cij OG a Ot
impressions in 2014.

t
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In 2013, the Works Council used the World Café dialogue concept for the first time to discuss

gCé&i EG GTEeée G TEECROGGi CA¢y ¢AN EEiije¢egOt i A ¢ EOy¢LC
future work. The Works Council refers to the findings of these interactive events in discussions

Jige OasycCi 00G (AN a.,A:,40EGS i A JCEGG abd0gi A&AG (AN ¢ ¢

Capturing the essentials

The findings of our dialogues with the various stakeholder groups are fed into our materiality

analysis. Building on the stakeholder survey conducted in summer 2 012, we systematically gathered
data on the relevance of various topics among our stakeholders over the course of 2013 and 2014.

Atthe startof2013,15 tt Oaé&yCi 006G g ¢ged KAACYyGg¢Ngs aldEN¢
JOEO (GOON gC E¢g0O gé0O ia8CEg¢AEO CR GI Gg¢i AcEi Yyi
tackling them.

In August 2014, we also interviewed Audi management representatives i n Belgium, Germany,

Hungary, Italy and Mexico using standardized questionnaires in order to compare their views with

the findings already fed into the materiality matrix. To enable us to zoom in further on the relevance

of sustainability topics as perceive N OLgOEA¢cyyi 8 JO ECANTEgGON ged et
international sustainability aspects for AUDI " Ct i A ECCé&OE¢gi CA Jige ¢géeod
Applied Sciences (Munich) in 2014. The goal was to find out to what extent the sustainability aspects
defined by the Global Reporting Initiative are considered relevant for Audi in various countries.

We mapped the results of the materiality process in a matrix. This vividly expresses the relevance for
Audi (on the x -axis) and its stakeholders (ont he y-axis) in relation to each other. The individual
chapters of the report consider the key CR topics for Audi according to the core topics Operations,
Product, Environment, Employees and Society, and map each of them in a separate matrix.

The materiality process and the materiality matrix derived from it constitute the Audi CECT &t G
for long -term sustainability work. This means that we concentrate on management approaches and
systems that are instrumental to adopting a forward -looking, responsible di rection for the

Audi Group. We attach particular importance to topics that are of high informative value for the

future viability and sustainable strategic direction of the Company in view of their high relevance for

core business. Meanwhile we also consid er what relevance the outside stakeholders attach to the
individual topics.
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We must pay particular attention to the economic stability of the Company from both an external

and an internal perspective, and therefore to requirements in the areas of corporat e governance
and compliance. Within the core topic Product, we concentrate mainly on the reductions in Co
emissions by our vehicles through the development of alternative drive forms, efficiency gains

and innovations. In the Environment area, we equally f  ocus on measures that minimize negative
effects on the environment. Under Employees, we prioritize the topics of corporate culture,
occupational health and safety, and training and advancement for our employees.

We aim to systematically apply our expertise in individual mobility and our high standards in
training and advancement in generating a wider social benefit. We become involved especially in
initiatives that contribute to the future of mobility, and in educational measures.

In the following chapters on the core topics of Operations, Product, Environment, Employees and
Society, the overall materiality matrix is broken down further into the individual core topics, and
the individual topics that are assessed as materially relevant are explained in detail

2 Show all

- Operations

-fgn Hl Product

E Bl Environment

g Bl Employees
Il Society

medium Relevance for Stakeholder

medium Relevance for Audi very high  »»

7t OGECAGI Eiyigl 40:AG gécg ECad6.AI OG o NNEO
products, while at the same time taking positive action for the benefit of society. In

doing so, they bear responsibility for their products and employees, as well as for the
EOC87i CAG (ECI AN géOi E yCE¢sgi CAGSY

Dr. Gerd Leipold, Executive Director of Greenpeace International 2001 J2009
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Prof. Rupert Stadler, Chairman o fthe Board of
Management of AUDI AG, on the challenges
facing the automotive industry

Audi has developed very successfully in recent years.
What makes you confident that this will continue in
the future?

Wedbve made a good start this
1.74 milli on deliveries in 2014, we already

surpassed our strategic target for 2015 by almost 250,000 vehicles. Our growth in all
regions worldwide outpaced that of the passenger car market overall, and in Europe, for
example, we are the only premium brand above the pre -crisis level of 2007. The next
milestone is two million deliveries per year by the end of this decade.

Success doesndt come easily. I f you want to operate s
need solid, responsible corporate planning. That is why we nev er lose sight of the diverse

challenges on the global markets. We have to cope with major political and economic

uncertainties, and to a degree with the resulting reluctance to spend on the part of the

consumer as well as changing legal parameters.

Butat t he same ti me we enjoy the benefits of our brand?©6:
attractive product portfolio. We are perceiving a worldwide upward trend for premium

products and will also continue to invest heavily in the future i inthe years 2015 to 2019

alone those investments will amount to EUR 24 billion, and 70  percent of that is

earmarked for new models and technologies.

This year we will start producing in Brazil, and in 2016 we will start production at our

new plant in Mexico. With these steps we are rei nforcing our path to internationalization
and covering all regions in which we are expecting disproportionate growth with local
plants.

A decisive factor will be how well we anticipate the challenges that the mobility of
tomorrow will pose. Take, for examp le, increasing urbanization and ambitious climate
protection targets, which involve strict emissions regulations. Success will definitely elude
anyone who fails to recognize these signs of the times.

You are addressing the challenges of the future. Where d 0 you see them emerging in the
years and decades ahead?

First of all is the need to determine what footprint our generation and the generations to come
want to leave behind on this planet. We all have to learn how to economize as efficiently as
possible wi th scarce resources, for example. This is why we, as automakers, are making a
supreme effort to contribute what we can Ywith alternative drives and fuels, innovative material
concepts, environmentally sound logistics and a new, comprehensive process conce  pt. All that
culminates in the vision of carbon -neutral mobility and a company with fully eco  -efficient
operations.
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Challenge number two is internationalization: Any company looking to continue its growth has
to be present on all sales markets. In addition  to expansion of the dealer organization, | have
already mentioned the growing production network. For this we need international suppliers
and employees. We benefit tremendously from the diversity of our workforce, because
employees from very different na tions also give us insights into customer needs that can vary
greatly from one country to another. And this is why a global brand like Audi operates a
worldwide development network that employs people ranging from the designer in Beijing to
electronics exp erts for assistance systems in Silicon Valley to trend scouts.

The third formidable challenge is resulting from digitalization and connectivity. The digital

revolution is changing every dimension of how we live, including individual mobility. Despite all

the possible risks associated with measures for data protection and data security, we see

opportunities in this field above all. Connectivity is making driving safer, more comfortable and

ACEO ORRi Ei OAgS qiyCgON NEiiji A& eytedinobgyE0i A& i G CTE E

And the fourth challenge is the increasing population density of our cities. How the car and the

city converge upon each other is playing a crucial role, especially for urban mobility. New

interfaces of urban infrastructure, including public charging stations for electric cars, are

EOECai A4 1 a8CEg¢AgS ~ei G iG ged EOsGCA JO .EO OA4¢:aO0OK
major cities, to jointly achieve greater efficiency, road safety and quality of life.

In addition, we recognize that the wo rld of work is clearly undergoing a transformation. On the

one hand, we need entirely new competences that no one imagined would have a place in the
automotive industry just a few years ago, and then there is the younger generation, which

expects us to off er more flexible ways of working. They want us to support creative approaches

to work and make it easier for them to balance their careers with their family life. Just think

about raising children, for example, or providing care for relatives at home. And finally, we are
also closely following the issue of demographic change. People are living longer than ever

before, and our social systems are requiring us to remain in the workforce longer. So some

people will consider second or even third careers in their  lifetime. In certain situations, older

people are no longer as physically robust as they once were, but they have a wealth of

experience to offer, which they enjoy passing on to others. In the context of Industry 4.0, we see
the current discussion of prod uction methods as a possible cornerstone allowing robots to work
side-by-Gi NO Jige éTa.,AGs (AN EONTEO A Oasgyci 00t G JCEQ
transformation of the working environment, it is important that our own workforce generate

momentum fo r change, like that provided by the successful Audi Ideas Program. After all, we

focus first and foremost on people.

<

What counts in the end, | also believe, is how strongly a company gets involved in society. At the

Ingolstadt site we are taking partin an  innovative school project that supports talented young

people and counterbalances the difficult conditions some children face starting out in life. The

Audi Environmental Foundation recently launched a new species protection project. In

December, our empl oyee representatives collected Jin Germany alone Uthe considerable sum of

CijOE 8at qtt sttt i A .eEiGgacsG NCA¢cgi CAGS i AEyT Ni A& ¢
more, by taking part in regularly scheduled Volunteer Days in their free time, our employee S

pool their efforts in support of about 100 projects and institutions. And until 2017, we are

GOEijji A4 ¢G ged a¢i A GECAGQE RQR AG& O ZTHEAGBEE ®4'xKBCT AN
name just a few examples of our commitment to society.
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How is Audi man aging the challenge of alternative drive systems?

We want to change the world, not how our customers like to live. They should be able to fulfill

their individual mobility requirements. That is why we at Audi clearly decided in favor of plug -in
hybridsin gé 0 Ri EGg ad¢.E00g eeés.GO CR OyOEQEiI Ri E¢ggi CAS "G ¢
until the infrastructure is changed  Ueverything is where they are used to having it, and

operating a plug -in is no different than being at the wheel of a combustion e ngine model. Even
in production, an e -tron model is built on the same line as the classic drive variants. With the
current state of the art, our e  -tron strategy gives us the opportunity to offer our efficiency
technologies throughout the entire model range . Following the Audi A3 e-tron, we recently
introduced the Q7 e-tron as a further plug -in hybrid. In parallel, with our R8  e-tron we are
purposely using this attractive vehicle to demonstrate how a purely electric car feels, showing

the next milestone ont he road to electric mobility.

In November 2014, we introduced the Audi A7  Sportback h-tron quattro. With this automobile

JO EO NOaAaCAGYE¢.gi Ad gé¢g ged rT Oy EOyy E¢E i G gOEeéeAC
Alternative fuels such as Audi e-gas, e-gasoline, e -ethanol and e -diesel also contribute to

climate protection.

What solutions is Audi offering for the traffic problems in cities?

-0 Nts gic gei ENG CrR ged JCEyNt G &CelTyegiCA Jiyy ¢y
cities will become more and more affected by overcrowding, which will also be clearly evident on

the roads. Be that as it may, people still feel individual mobility is a must in our society. Since

2010, we have felt obligated to respond to this situation, which is why we operate the Audi

Urban Future Initiative. This enables us to moderate an international dialogue with several

megacities concerning the future of mobility, with open unbiased discussions of findings and

technologies. What we are contributing to these talks are tec hnologies like piloted parking from

"TNi g8 JéeiEé TEE¢.A 8y .AAOQOEG GOO ¢G ¢ GCyT giCA RBRCE &¢i A
car parks itself, planners can allot less parking space per vehicle. And that means parking

garages can accommodate two and a half times more cars in the same area. Space is a precious

commodity in the city.

Yet another technology for the city is our traffic light info online service, which connects the car

with the central traffic control computer. The car then knows the speed that will ensure that it
reaches every traffic signal on green, thus significantly reducing fuel consumption Yand thereby
CQO emissions. This example is an indication of how much potential lies in connecting road users
with the infrastructure.

I am firml y convinced that data is the key to many challenges of the future. Making mobility

8CGGi Eyd i G ¢ ECCEOE¢.giijO TANOEg¢c0i AAS - O¢Ei A&
"480AN¢sSt BCE CTE wEE¢A BT gl EO q¢ EgA OEpbsirictosand O
transportation projects, demonstrating approaches to connectivity with new automotive

technologies.

just placed special emphasis on resource efficie ncy. ° & ¢ ghel@ind this?

Efficient use of resources is the order of the day. We are talking about the fight for every gram

saved in lightweight construction, the fight for every drop of fuel in our engine development,

the fight for every liter of water in ~ our production Jand the fight for every second of time we

G;ijO CTE ETGYCA0EG Ei &ac0iAad geldiE yiijOG 0,Gi OES ° O E

i AN RCE CTE OAgiEO ECag¢ Al S fTE GgE.9g0O&Ii E ECEECE:,¢O
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everyday work. In concrete terms, this means interlinking social, ecological and economic

benefits in all core processes. We act in a future -oriented way to safegua rd the competitiveness
of this company in every respect for the long term. Absolute transparency concerning what we

do and how we do it is something | consider indispensable. This report is one dimension of our
transparency.
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Operations
Aligning our actio ns with our values

In order to achieve long -term success in global competition, a company must
generate profits. This is the only way it can invest in the future and offer secure
jobs. The Audi Group regards one of its key tasks as conducting its business

transactions in a responsible and value -oriented manner.

Success through responsibility

On the way to becoming the leading premium brand, it is essential to identify the challenges of
the future early on and find solutions to them. These solutions must uni te economic success
with both social and ecological aspects  Uthis combination is an integral component of the Audi
self -perception.

We take responsibility for our actions, not just by complying with rules but by seeking to anchor
sustainability of product s and processes along our entire value chain. In the area of operations,
Audi has committed itself to upholding a variety of standards and norms, including the

following:

German Corporate Governance Code

Standard for risk management and internal control sy ~ stems from the Committee
of Sponsoring Organizations of the Treadway Commission

I UN Convention against Corruption

Implementation of these and other standards is the responsibility of the Governance,
Risk & Compliance area as well as the managers in the busi ness divisions and companies.

Stable earnings performance

Long-g OEa Gg¢EyO O.EAi AA4G eOERCE&a:.AED i G ¢ EORyOEgi CA C
AECJge aTl Gg EO EECaée Ai ON Ei @BECRi g¢Eiyigi iA CENOE
standards. Qual itative growth is therefore a key focus of a responsible and value  -oriented

corporate management approach. This can only be achieved by means of efficient structures and

processes, targeted investment management and continuous cost optimizations. Our high level

of self -financing gives us extensive scope to invest and act. We regard it as especially important

to always finance investments fromself -8 OAOE ¢ gON E. Gée Ry CJS fTE . Casg¢Altc(
power is also reflected in our key return ratios.
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Development of operating profit

{im EUR millicm)

5,365

2012

5,030

2013

Ofequal i 88 CEg¢AED gC ¢géed . Caes Al tG OECACaikE GTEEOGG i G ¢
employees and Group management. The cooperation between these two partners has been

documented in a participation agreement that formulates the in -house patrticipation rights. For

ged OagycCi OOGt OyOEgJON EOeEOGOAg¢giijOGs yCEsgi CA ¢AN
importance to profitability. They regard these as fundamental requirements for remaining at

the top of the premium segment in the long term as a globally operat ing company.

Measuring and managing

In a challenging market environment, the Audi brand set another record in 2014 by delivering
more than 1.74 million vehicles to customers. Revenue thus grew by 7.8 percent to EUR 53,787
million. Operating profit reached  EUR 5,150 million, while the operating return on sales was 9.6
percent.

9 [ 6 /O operating return on sales in 2014

In order to achieve its ambitious strategic goals, the Audi Group relies on a variety of different
control parameters. Alongside important fin ancial key figures, the Audi Group management
system also contains non -financial performance indicators. The key performance indicators in
the management system are derived from our strategic goals. Within the scope of our value -
oriented corporate manageme nt approach, the following key performance indicators serve as
the basis for management of the Audi Group:

Deliveries to customers
Revenue

il
il
1 Operating profit
il

Operating return on sales
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1 Return on investment
M Net cash flow

1 Ratio of investments in property, plan tand equipment

Additional information on the key performance indicators as well as on net worth, financial
position and financial performance is available in the Combined Management Report of the Audi
Group and AUDI AG in the 2014 Annual Report ( ).

In addition, Audi is continually further refining it management tools for sustainable operations.
Sustainability requirements have been included in supplier contracts since 2014. Before
submitting a bid, suppliers must actively confirm their compliance with the

T~ Cy 0 G Iegoapdeguirements regarding sustainability in its relationships with business
€ cEgAOEGST

Key topics

Building on the stakeholder survey conducted in 2012, we systematically surveyed the relevance

of various topics related to operations in 2013 and 2014 as well. Especially great importance is
Ggiyy (EECENON ¢gC ged GeOEgG CR TOECACai E Gg¢E
relevance of topics related to responsible operations is predomin antly assessed as high to very

high by external stakeholders and Company representatives alike.

»

very high

medium Relevance for Stakeholder

medium Relevance for Audi very high  »»

T~60 4CGg 1 d46CEGcAg cEGiijigl ¢ ECaécAl E¢A
to carefully analyze its value chain in order to identify its own potential social and
OAjji ECAd0Ag¢cy Ei GaGSt

Prof. Dr. Guido Palazzo, Université de Lausanne
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Compliance and risk management

Legally compliant and ethically correct con duct as well as a constructive
CBBEC¢E@ ¢gC C8OE¢gi CAcy ¢AN ET Gi AOGG
corporate success. The Board of Management and all Company employees are
committed to act in a responsible manner. Our preventative orientation in

regar d to risk management and compliance helps identify risks of relevance to

Audi early on and take measures to counter them.

AUDI AG largely fulfills the recommendations of the German Corporate Governance Code in the
version dated June 24, 2014. This code con tains the statutory regulations for management and
control of German listed companies as well as nationally and internationally recognized

standards for responsible corporate management. The Board of Management and Supervisory
Board of AUDI AG have studied the contents of the German Corporate Governance Code in detail
and made appropriate resolutions. In November 2014, the committees published an updated
version of the joint declaration of conformity on the website

Acting lawfully

Ensuring that all corporate decisions are made in accordance with the relevant laws, internal

rules and voluntary commitments is of fundamental importance to the long -term success of

Audi. Audi has therefore developed a preventive approach to compliance, the aim of which is to

exclude the possibility of potential breaches of the rules in advance. The Group -wide
provides the basis for this approach.

Supporting and advising

The Governance, Risk & Compliance area manages compliance activities throughout the Group.
This area is led by the Chief Compliance Officer, who reports directlyt o the Chairman of the
Board of Management. He is supported by 27 compliance officers working at the subsidiaries of

AUDI AG. A further 16 risk compliance coordinators work in the individual divisions of AUDI AG,

acting as multipliers.

The Compliance Manage ment System (CMS) was expanded in 2013 and 2014. The program
focuses in particular on preventive measures in relation to anti -corruption law, the awarding of
external contracts, information security and antitrust law. The compliance program is an

essential tool for the creation of a uniform basis for all compliance activities throughout the

Audi Group.

Informing and communicating
~E¢i AT A4 RCEaG ¢ EOAgE¢y ECaecAOAg CrR "TNit G
employees are informed about compliance andt he Audi Code of Conduct at events. In order to
implement the available training seminars on the compliance focus topics as appropriately as

possible for the target groups, Audi has established the Compliance Academy to hold training
seminars on the topics of anti -corruption, antitrust law, money laundering and outsourcing. The
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new learning management solution, the Audi Learning Portal, will facilitate organization and
execution of training seminars from 2015 onward. This should ensure that the latest
inform ation on statutory and internal rules is provided in compliance risk areas.

For the purposes of raising employee awareness of compliance issues further, Compliance is
continuing a communication campaign launched in 2012. Using the intranet, brochures, film S
and articles in the employee newspaper, information is provided on the relevant issues. Since
2013, newsletters have kept the local compliance officers up to date on current developments

and best practices at other Audi companies. In cooperation with the IT division, Compliance
issues a newsletter that keeps Audi employees updated on information security issues.

Risk management

Ensuring that risks and opportunities are handled responsibly and constructively is a high
priority in the Audi Group. The goal o f risk management is to identify potential risks early on,
minimize them and initiate measures to actively counter them. It also enables rapid response to
changes in the environment of a premium automobile manufacturer.

Audi regularly uses standardized ris k assessment tools to identify and prioritize risks of key
relevance to its business activity. Causes and impacts on the Audi  Group are examined in risk
analyses and improvement potential in risk management is made transparent.

We approach complex risk man agement topics through risk modeling that takes into account
the chain of cause and effect. A cross -divisional strategy project has been launched in order to
further refine our strategic risk and opportunity management. External influences and
developments of high relevance to our business model are identified early on and analyzed
holistically. Using this early strategic planning system, we can identify the megatrends and key
factors of relevance to our business model and recognize the associated strategic risks or
opportunities.
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Risk management and
compliance control process
in the Audi Group

1 Selection of relevant companies

(risk consolidation group)

a
2

Risk identification

D>
Subsequent % » =

actions

Monitoring of
implementation
and effectiveness

4 of the instruments

Reporting

Clear responsibilities

The tasks and organization of risk management as well as the annual control process for
assessment of risks are anchored in a Board Directive. In addition, we hone the risk awareness of
our risk officers an d encourage the sustainable development of a positive risk culture in the

Audi Group. The risk management system relies on a consistent role model with decentralized
responsibility and management of risks by the business divisions and individual department s as
well as centralized coordination and authority to issue directives by central risk management

and the compliance functionality. Regular local and central reporting to the Board of

Management and Supervisory Board of AUDI AG secures not only the legal organizational model,
but also supports the aforementioned Company bodies in carrying out their corporate tasks and
control functions.

Further central organizational tasks of Governance, Risk & Compliance include ongoing
development of risk management tool s, training courses and interactive training programs as
well as advising the operating units. The effectiveness of the system is continuously monitored
by Internal Audit and in some areas by external auditors as well. Risk management is based on
the inter nationally recognized standard defined by the Committee of Sponsoring Organizations
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of the Treadway Commission (COSO). In addition, a Group -wide ad-hoc process is in place to
cope with unexpected events that pose a safety risk or a considerable asset risk for Audi.

Sharpening risk awareness: Audi sensitizes its employees.

Internationalization and changed value creation processes make it necessary to involve
subsidiaries as well. Minimum organizational requirements have been defined for all companies
for this purpose, regardless of size and risk profile. The main subsidiaries are involved in the full
scope of the risk management system. An innovative integration concept is used to effectively
and economically involve new companies in the Group system.

The Audit Committee of the Supervisory Board monitors the effectiveness of the risk
management system and internal control system in accordance with statutory requirements.

The central organizational managers in Governance, Risk & Compliance provide the Board of
Management and the Audit Committee with information on a regular basis. In addition, the

Board of Management and the Supervisory Board discuss risk management in the Company
between meetings as well.

Audi publishes additional information on the Group  -wide risk management system as well as on
the internal control system for financial reporting in the Combined Management Report of the
Annual Report.
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Supplier relationships

AUDI" Ct G GT EEOGG i G NEiijbA ACg CAyi EI
the performance capabilities of its suppliers. Sustainably manufactured

products can only be ensured by a value chain that meets qualitative,
environmental and social requirements. Audi therefore asks its suppliers to

commit to these requirements as well  Ja major challenge in light of global and

complex trade flows.

Theaimof AUDI " Ct G 8ECET EDOaOAg &CyiEI 16 gC GOyOEg GI
T

EOCeTi EOAOAYG i A ¢yy ¢EO¢G (AN é0ye TG yiio

In order to make optimum use of synergy potential, Audi chooses suitable business partners in
cooperation with the Volkswagen  Group. The entire VW CE CT grdcisement management has
EOOA E.GON CA ged ECAED&g CR TGT Gge¢iZeeET yvi gl i
It rests on four pillars.

1 VW Group sustainability requirements: Before submitting a bid, suppliers must actively
ECARIE&A gée¢cg geéeldl G¢ GroupRebuirgments rebardig sutaingbdit®ia its
EOV¢gi CAGei 86 Jige CELBLANGG RyESADEGY. 2
Integration of sustainability requirements in the supplier agreement
Early warning system for identification ~ and minimization of risks across the value chain

Monitoring and development of suppliers

Among other things, the Group  Yand with it Audi |Jexpects suppliers to implement an
environmental management system, to avoid damage to human health and the environ ment
during production, to guarantee their employees freedom of association, to refuse to tolerate
discrimination, to ban child and forced labor as well as to meet national statutory guidelines and
minimum standards in regard to working times and remunerat ion. Furthermore, Audi expects
suppliers to ensure that their own su  ppliers act sustainably as well.

The Group-wide concept is being continuously further developed: In addition to the previously
valid environmental and social standards, agreements conclude  d since 2014 also contain
auditing rights as well as a right to extraordinary termination in the case of violations. Stronger
emphasis has been placed on topics such as anti -corruption, money laundering, import and
export controls, and competition law.

Thorough tests conducted by teams of experts

One of the tools the VW Group uses to ensure the quality of supplier relationships is a

sustainability survey. Suppliers are requested to complete this survey in digital format on the

Group business platform. If th e Group determines that business partners do not satisfy the
sustainability requirements, or only partially satisfy them, it first requests a statement of

position from them. Ad -hoc teams from the Group brands and regions evaluate the responses
and develop action plans along with the suppliers. The goal of this process is always to achieve a
dialogue based on partnership and to help the suppliers continue to improve. The Group, for
instance, provides its partners with an e -learning program in eight language s that they can use
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to further qualify themselves in the field of sustainability. If necessary, Audi experts from areas
such as Industrial Safety or Environmental Protection are also on hand to provide help.

During the reporting period, three business part  ners for which Audi is the main customer within
the Volkswagen Group were suspected of breaching the sustainability requirements in supplier
relationships. The ad -hoc team from Audi followed up on these tip  -offs immediately and
thoroughly.

| Working together for sustainable aluminum

The best example of a successful collaboration with other companies in the industry as well as

the environmental organization International Union for Conservation of Nature (IUCN) is the
Aluminium Stewardship Initiative (ASI), whi  ch Audi joined in February 2013. The purpose of the
initiative was to develop a global standard for sustainable aluminum by the end of 2014,

defining environmental and social criteria along the entire value chain from raw material

extraction to recycling. The coordination process was completed on schedule by all parties
involved and the standard defined in September 2014. It can be viewed at www.aluminium -
stewardship.org/asi -standard . As part of the next step, initiative participants are discussing how

the standard can be institutionalized and monitored, which certification methods make good
sense and how new members can be acquired worldwide.

Goal of the Aluminium Stewardship Initia  tive: the development of a global standard for sustainable
aluminum.
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Experiencing the brand
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power to make both our products and our services as convincing as possible. We ensure high
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Visitors can experience the virtual Audi world in the Audi City Berlin.
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entire production chain and in all business divisions do their part. Quality assurance employees

bring all of their experience to bear as early as the concept  development stage, providing

support for the product creation process from development all the way through to the start of

series production. During production, quality control is part of the quality control loop, thereby

facilitating a constant quality st andard in series production. In addition, the quality assurance

team conducts regular discussions with Audi dealers and service partners. We use our

ET GgCcabEGt GT aa0G6gi CAG (AN OLeOEi OAEOG i A CENOE gC EC
quality work is the foundation for numerous in competitions.

Virtual showrooms

One worldwide trend is the increasing demand for individualized and personalized products and
services. Audi is responding to this with its Audi  City store concept. Following the successful
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launch in London in July 2012, Audi opened additional Audi  City stores in Beijing in January 2013
and in Berlin in February 2014. Stat e-of -the -art media technology at Audi  City stores enables
visitors to virtually explore the variations and equipment packages on Audi models even before
making a purchase. The virtual showrooms have also become meeting places where customers

and fans of th e brand gather to exchange thoughts and ideas or to take part in cultural events.

Audi City stores: All model versions can be experienced digitally.

Focus on customer satisfaction

Table) was established in April 2010. Customer expectations, opinions and suggestions are
discussed here once a month in order to find rapid, satisfactory solutions. The Chairman of the

Board of Management, the Board Member for Sales and top  managers from the various

specialist areas are present at this table. The Kundentisch takes place not only at the level of

AUDI AG, but also at all importers and dealers worldwide. Its aim is to further increase customer
satisfaction.

In addition, Audi acc ords great importance to competent and well  -informed dealers and sales
personnel. To promote the sale of newly launched vehicle models, the Company invites sales,
service and used car personnel from Germany as well as importers from all over the world to i ts
training center near Munich. Here they are provided with the knowledge they need to advise and
delight customers. Such training events were held, for example, for the launch of the
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